Circuses that will open in the 
Houston area this month, and 
that a third store will shortly un- 
lock its doors in Atlanta. More 
stores are being considered, but 
any franchise idea is not planned 
at this time. 

Craig Singer is a seasoned ar- 
cade operator/owner. His N ickels 
and Dimes has over one hundred 
centers currently in operation in 
29 states. The chain uses a variety 
of names, such as Gold Mine, 
Electronic Amusement, Nautilus 
and Tilt. 

This first Pasadena arcade res- 
taurant offers 780 sq. ft. of floor 
space and will accommodate 70 
machines (mostly videos, no pin- 
balls). The second Houston store 
will be larger. As with some of 
the other arcade restaurants, these 
stores will offer food and games, 
plus those animated attractions 
called audio automatronics (robot 
characters like Dolly Porker (a 
pig), P.T. Barum (a bear), Sgt. Sin- 
ger (a tiger), an elephant/mouse 
combination known respectively 
as Pete and Repete and Ponce de 
Lion (you guessed it... a lion). 


Singer advised that he’s inde- 
pendently contracted for the 
construction of these animated 
characters and “‘they’re just mar- 
velous, very enjoyable to watch 
and listen to.” (On another note, 
Singer scotched a currently circu- 
lating rumor that he was selling 


his arcade chain. ‘“‘I haven’t heard. 


that yet, but there’s no truth in 
it,” he advised RePlay.) 

Singer’s entrance into the ar- 
cade restaurant arena is signifi- 
cant, and could make many trade 
people look even more seriously 
into the idea for themselves. 
They seem to make good money, 
as the ever-growing Pizza Time 
Theatre chain could attest to 
(they have 90 stores in operation 
at the present time and are actual- 
ly eyeballing the opening of one 
new place per week). 

A number of Pizza Time Thea- 
tres are franchised. Gene Lipkin 
(former Atari Coin-Op Division 
President) and Ted Olsen (former 
operator of the Time Zone arcade 
chain in Northern California) have 
secured the State of Colorado for 
themselves on a franchise con- 
tract. They already have two 
open (in Boulder and Westmins- 
ter) with another under construct- 
ion in Aurora. Eventually, they 
intend to have ten Chuck E. 
Cheese centers up and running 
in Colorado. 

The standard Pizza Time The- 
atre does about 75% of its gross 
collections from the food and 
only 25% from the coin-op games 
.. . and that seems to be the pro- 
portion the franchisor wants to 
see. None of their stores admits 
anyone under 18, unless accom- 
panied by an adult. And, asource 
there said this rule has worked 
very well. ‘If they (the headquar- 


The little shavers (and shaverettes) who show with mom at a PJ Pizzazz outlet are treated 
to more than coin games (as the styrofoam ball box and the bouncing cage prove out). 


Kiddie rides are popular at Chuck E. Cheese. 


ters in Sunnyvale) see some store 
doing more than 25% from the 
games, they get suspicious that 
maybe unattended minors are be- 
ing admitted, and they don’t 
want that.” 

The rationale is to provide a 
true “family fun center” with 
food and control... not to have 
a group of teenagers that might 
“worry” a couple of visiting 
mothers whose offspring are play- 
ing the games or galloping on the 
kiddie rides (the Pizza Time pla- 
ces are very heavy on kiddie rides). 

Gene Lipkin told us that this 
Chuck E. Cheese rule (no unat- 
tended minors) has proven that a 
family-oriented fun center can 
make good money. “It’s a good 
rule,” -he said. ‘“‘We’re well aware 
of the importance of teenage 
players to our industry overall, 
but in our case, we’ve proven 
that a fun center, in combination 
with a good restaurant, can suc- 
ceed very well on what we gener- 
ally call a ‘family clientele’,” he 
added. 

The growth of the arcade res- 
taurant is one further example of. 
the changing face of the coin 
amusement industry. And in this 
case (among others), it has pro- 
vided a very fine and supervised 
showcase for the industry’s enter- 
tainment services. It also proves 
there are more ways to earn a 
living from coin machines than 
simply plugging them into a wall 
— there’s the food and the robots 
and the general pleasure of bring- 
ing your family to a disciplined 
place of business. & 
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